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• Transparency increases the taxpayers 
understanding of  compl iance obl igat ions

• I t  increases the perceived fa irness and 

wi l l ingness to comply
• I t  improves the interact ion between 

taxpayer and tax administrat ion 

Improved Compliance & Tax Collect ion

Improved Tax Certainty & Investment Climate

• Transparency resul ts  in more certa inty

• Tax cer ta inty posi t ive ly  inf luences the 
Investment Cl imate 

• Especia l ly cross-border  investments 

focus on tax cer ta inty
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Availability 

Be it digital or physical, 

transparency starts with interaction 

Capability

Only with the right expertise 

and capabilities tax officers 

will feel comfortable in a 

transparent environment 

Ressources

Digitalization

Tax Administration 
Transparency

Enough ressources need to go the 

extra-mile of creating a transparent 

tax administration – but this will pay 

out in the long run

Digitalization, i.e. platforms and digital 

support systems including AI-agents 

support transparency initiatives
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ADD TEXT

Complexity
• Business Models

• Tax Law (e.g. P2)

• Organizational Set Up

01
Lack of 

Ressources

• Transparency starts with an extra-effort

• But will generate productivity over time

03
Self-

Understanding

• Understanding of public law 

(subordination)

02

• If the tax administration staff is 

i n c en t i v i z e d  o n  d i f f e re n t 

parameters

04

Incentives
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• Taxpayers need to be t ransparent,  too

• This  inc ludes approach to handl ing 

compl iance and audits

• Expla in value chains and business 

models

• Especia l ly relevant  for  d ig i tal  and 

new business models
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